
O R G A N I C  S O C I A L  ·  L A U N C H  I M P A C T

A TV launch became audience 
participation within hours of premiere.
F I R S T  7 2  H O U R S  ·  A P R  7  P R E M I E R E

I N S T A G R A M  I M P R E S S I O N S

3.5 ×
Increase in IG impressions

C R O S S - P L A T F O R M  G R O W T H

900 % +
Growth across social platforms

W E B  T R A F F I C  ·  L A U N C H  D A Y

1,900 % +
Lift in website traffic on launch day

M O N T H  1  ·  A P R  1 – 2 6

~130K organic impressions

5,500+ engagements

200+ posts across platforms

Instagram engagement ~6%

C R E A T O R S  ·  U N P R O M P T E D

Independent creators posting within 12 hrs of premiere

Featuring brand-integrated products from the show

No direction or prompting

Top creator post reached ~14,000 viewers

C R E A T O R  P O S T

MULTI PLE  CREATOR POSTS

I N T HE F I R ST  72  HR S

C R O S S - P L A T F O R M  F L O W

On-air QR codes
T V  → S OC I AL  → WE B

↳ I G  ·  T I K T O K  ·  F B  ·  Y T

↳ C O NS I S T E NT  C O NT E NT ,  A L L  P L A T F O R MS

↳ S P I K E S  A R O U ND  P R E MI E R E  WI NDO WS

↳ A C T I V I T Y  A C R O S S  MU L T I P L E  C O U NT R I E S

Outcome · A fully organic social campaign that turned a TV launch into real audience participation within hours of premiere.


